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READY4MORE!

Our vision remains clear: Brands4kids strives to be the preferred partner for baby and children’s clothing across Europe, Canada, and the USA. Achieving this requires

adaptability, responsibility, and a constant readiness to evolve — this is the essence of READY4MORE.

In 2025, we operated in an increasingly complex market, shaped by regulatory changes and external uncertainty. Following several years of international expansion, our
focus has been on integrating our businesses and strengthening our operational foundation. This has supported continued growth while improving resilience and reducing

complexity.

As a company producing for future generations, we recognize our responsibility to contribute to our industry’s sustainability agenda. The textile sector is undergoing
significant transformation, driven by rising expectations around circularity, durability, and transparency. We are actively addressing these developments by strengthening

product quality, extending product lifecycles, and investing in improved traceability across our supply chain.
We continue to build on key ESG initiatives, including enhancing transparency through ProductDNA® and strengthening collaboration with suppliers to improve social
compliance. At the same time, we maintain a strong focus on our materials, including certified wool and recycled fiber, supporting both regulatory readiness and customer

expectations.

While 2025 has been shaped by market volatility and external pressures, we are proud of the resilience and commitment shown across our organisation. These efforts ensure

that we continue to deliver value to our partners and stakeholders.

Looking ahead, we remain focused on strengthening profitability, simplifying our business, and ensuring we are well positioned for future growth. ESG will continue to be

fully integrated into our strategy, guiding how we operate, collaborate, and create value.

By maintaining transparency and addressing both progress and challenges, we aim to build trust and contribute to a better future.
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INTRODUCTION

BASIS FOR PREPARATION

This report is based on both the basic module and the comprehensive module in the VSME. It has been prepared on a consolidated basis and includes data from the

following entities within the Brands4kids group:

* Brands4kids A/S (parent company)

* Noppies B.V. (subsidiary)
* Brands4kids B.V. (subsidiary)
e Fuzhou Brands4kids Asia Co. Ltd. (subsidiary)

The report is based on available data from 2025.

We will use Brands4kids throughout the rest of the report as a collective reference to both the parent company and its subsidiaries, unless otherwise indicated.

LOCATION OF SIGNIFICANT ASSETS AND SITES BRANDS4KIDS OWNS, LEASES, OR MANAGES

Company Adress Zip code Town/City Country Geo location
Brands4kids A/S Industrivej 25 7430 Ikast Denmark 56.12693°N, 9.16988°E
Brands4kids A /S Baeksgardvej 3 7323 Give Denmark 55.84362°N, 9.22151°E
Brands4kids A/S Bouet Mgllevej 3 9400 Ngrresundby Denmark 57.08627°N, 9.96232°E
Noppies B.V. Poseidonweg 17 8239 DK Lelystad Holland 52.47243°N, 5.48395°E
Brands4kids B.V. Graafsebaan 137 5248 NL Rosmalen Holland 51.71440°N, 5.41676°E
Fuzhou Brands4Kids Asia Room 02, 20 / F, Building No.2, Wanfu Center, 350108 Fujian China 26.04398°N, 119.21692 °F
Co. Ltd No.10 Chuangye Road, Fuzhou

Brands4kids 16 San On St, Tuen Mun HKG Hong Kong China 22.39191°N, 113.97081°E

Hong Kong Office
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LEGAL FORM

Public Limited Company
(aktieselskab, A /S)

NACE SECTOR CODE
G4642

BALANCE SHEET
€22,IM (Including all
subsidiaries)

GROSS TURNOVER
€60M (Including all
subsidiaries)

EMPLOYEE TOTAL
180
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CERTIFICATIONS & MATERIALS IN 2025

Certification Certification Expiration

GOTS (label grade 1, The Global Organic Textile Standard (GOTS) is one of the most recognized certifications for organic textiles. GOTS ensures that our products live up to October 15, 2027

made with organic)

strict environmental and social requirements throughout the entire supply chain. Each certified product is labelled individually.

GRS

The Global Recycled Standard (GRS) verifies (the percentage of) recycled content and tracks it from the source to the final product.

September 26, 2027

OCS 100

The Organic Content Standard (OCS) verifies (the percentage of) organically grown content and tracks it from source to final product.
Products certified to the Organic Content Standard 100 (OCS 100) contain at least 95% certified organically grown content.

September 26, 2027

OCS Blended

Products certified to the Organic Content Standard Blended (OCS Blended) products contain between 5-94% certified organically grown content.

September 26, 2027

RCS 100

The Recycled Claim Standard (RCS) verifies (the percentage of) recycled content and tracks it from the source to the final product. Products certified
to the Recycled Claim Standard 100 (RCS 100) contain at least 95% certified recycled content.

September 26, 2027

RCS Blended

Products certified to the Recycled Claim Standard Blended (RCS Blended) contain between 5-94% certified recycled content.

September 26, 2027

OEKO-TEX Standard 100
(Product Class 1)

This is a label for textiles tested for harmful substances. It sets the benchmark for textile safety, from yarn to finished product. Every item bearing the
STANDARD 100 label is certified as having passed safety tests for the presence of harmful substances.

March 31, 2027

Woolmark

The Woolmark certification ensures that (merino) wool products meet high quality standards. The wool product is, for instance, tested for
colorfastness, durability, and laundry effects.

Tuly 30, 2027

TENCEL™ Modal

Manufactured by Lenzing, this fiber is derived from cellulose, which originates from wood. The production of these modal fibers uses resource-
efficient technology with high recovery rates of chemicals. It should be noted that this is not a certification.

May 3, 2027
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ABOUT BRANDSA4KIDS

At Brands4kids, we have a strong reputation for producing high-quality clothing, footwear, and accessories for babies, children, and including

pregnant and expecting new mothers. Our product range covers fashion, basics, outerwear, and private label items.

We aim to maintain this reputation, not by simply continuing the same path, but by constantly evolving our concepts to ensure we always offer

products that excite and positively surprise both children and parents.

Tiliee—a
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We operate across a set of markets, both B2B and B2C. We sell to:
* Wholesalers (independent retail stores, chains and bigger department stores)
e Online multiband stores

* Own web shop in selected countries

Our primary business relationships include B2B and B2C customers as well as our tier 1 suppliers. Below, we provide an overview of our primary

suppliers.

Our largest suppliers are located in China, India, Vietnam, Tirkiye and Bangladesh.
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PRIMARY SUPPLIERS

China

India
Vietnam
Tarkiye
Bangladesh

_— e e e U1
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PRACTICES, POLICIES, AND FUTURE INITIATIVES

FOR TRANSITIONING TOWARDS A MORE SUSTAINABLE
ECONOMY

At Brands4kids, we continued to strengthen our commitment to responsible
business practices in 2025. A key development during the year was the transition
from our previous Code of Conduct to a more comprehensive Responsible Business
Conduct framework.

This updated framework establishes clear expectations and requirements for all
suppliers, who are required to formally acknowledge and adhere to these standards.
The Responsible Business Conduct is aligned with internationally recognized prin-
ciples, including the UN Guiding Principles on Business and Human Rights, the
OECD Guidelines for Multinational Enterprises, and conventions of the International
Labour Organisation.

[t provides structured guidance across key areas such as human rights, labour con-
ditions, environmental responsibility, and anti-corruption, supporting our ongoing
transition towards a more responsible business model.
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Responsible for
Practice/Policy Future initiatives Publicly available Covered topics implementation

Due Diligence

Practice: Suppliers are expected to identify, prevent, mitigate, and remediate impacts related to human and Strengthening our No Business Conduct Head of Buying
labour rights, environmental protection, climate, and anti-corruption. To support this, we have established poli- HREDD framework

cies, procedures, and management systems, and in 2025 initiated the development of an internal Human Rights

and Environmental Due Diligence (HREDD) framework, which remains in progress and is aligned with the OECD

Guidelines for Multinational Enterprises.

Anti-Corruption

Policy: Our policy requires suppliers to implement effective systems and controls to identify, prevent, and address - Yes, in our Responsible Business Conduct / Head of Buying
risks related to corruption, extortion, embezzlement, and bribery. Suppliers are further expected to deliver trai- Business Conduct Workers in the Value
ning to employees to promote awareness and compliance with anti-corruption standards. Chain

Consumers and End-Users

At Brands4kids, we provide educational marketing materials through the B4K Academy to support consumers Increasing transparency on our Yes, the materials are Consumers and Head of Buying
with accessible information and building awareness of the standards and certifications behind our products. main website including clear in- publicly available on our End-Users
formation about our certifications, B2B website

chemical restrictions, and Responsi-

ble Business Conduct
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Responsible for

Practice/Policy Future initiatives Publicly available Covered topics implementation
Human and Labour Rights
Policy: Employment conditions: Brands4kids requires that all workers are employed under written and legally As part of our continuous improve- Yes, in our Responsible Business Conduct / Head of Buying

compliant contracts that clearly define the terms and conditions of employment.

Child Labour and Young Workers: Child labour is strictly prohibited, while the employment of young workers is
carefully regulated, including permitted tasks and working conditions. The policy defines corrective actions in

cases of non-compliance.

Forced Labour: Any form of forced or involuntary labour is strictly prohibited.

Discrimination and Harassment: Discrimination and harassment are prohibited on any grounds, including race,

gender, religion, political opinion, disability, pregnancy, or sexual orientation.

Freedom of Association and Collective Bargaining: All workers must be able to exercise their rights to freedom of

association and collective bargaining without restriction.

Compensation, Working Hours and Wages: Minimum standards regarding wages, working hours, overtime, and
leave entitlements are included in our policy. Working hours have been identified as one of our key priority risks
based on our Human Rights and Environmental Due Diligence (HREDD) assessment and remain an area of ongoing

monitoring and investigation.

Health and Safety: Standards are in place to maintain safe and healthy working conditions, with particular
attention to protecting vulnerable individuals. Health and safety have likewise been identified as a key priority
risk through our HREDD assessment and continue to be monitored and addressed as part of our due diligence

process.

Practice: All suppliers are required to demonstrate compliance with these standards through recognised social
compliance frameworks, including audits conducted in accordance with amfori BSCI, SMETA or SA8000 certifica-

tion.

ment approach, we will maintain
close collaboration with our suppli-
ers to enhance audit performance,
with a particular focus on increasing
the share of A and B ratings with-
in amfori BSCI reports. For all new
suppliers, valid social compliance
audit reports remain a prerequisite

for collaboration.

To strengthen monitoring and over-
sight, we initiated the development
of a Human Rights and Environ-
mental Due Diligence (HREDD)
framework in 2025, which is cur-
rently in progress. Combined with
social compliance audit reports, this
framework supports the identifica-
tion of risks and helps ensure that
any identified non-compliances are
appropriately remediated. This re-

mains an ongoing process.

Business Conduct

Workers in the Value
Chain
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Responsible for
Practice/Policy Future initiatives Publicly available Covered topics implementation

Environment and Climate

Chemicals: All suppliers are required to comply with applicable regulatory chemical requirements, including - Yes, in our Responsible Climate Change, Head of Buying
Brands4kids’ chemical restrictions, included in our Restricted Substances List. The use of hazardous chemicals Business Conduct Pollution, Water and

has been identified as one of our key priority risks based on our Human Rights and Environmental Due Diligence Marine Resources,

(HREDD) assessment. A chemical management system has been implemented to monitor compliance each season. Circular Economy

Water Resources: Suppliers must ensure appropriate treatment and discharge of wastewater and manage water

consumption responsibly throughout production processes.

Air Quality and Climate: Suppliers are expected to work towards reducing emissions, improving energy efficien-
cy, and increasing the use of renewable energy. They are also encouraged to measure their carbon footprint and

establish emission reduction targets.

Waste Management: The policy promotes waste reduction initiatives, with a particular focus on minimizing land-

fill disposal.

Practice: Brands4kids collaborates with recognised product certification schemes, including GOTS, GRS, and OE-
KO-TEX® STANDARD 100, to ensure high environmental performance and product safety standards. In addition,
circularity is promoted by encouraging product repair and extending product lifespan. Where relevant, repair

solutions are available to support product maintenance and continued use.

Corporate Governance
Policy: Brands4kids follows legal requirements concerning contracts, working hours, overtime and work injury - No, it is an internal Own workforce HR

insurance. document

An internal grievance mechanism is available for all employees to address any issues or concerns anonymously.
All relevant information concerning Brands4kids’ policies, procedures, and internal guidelines is consolidated in

the employee handbook, which serves as a central reference for employees.
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ENERGY AND CO, EMISSIONS

Energy

In 2025, our total energy consumption amounted to 1704.02 MWh, drawn from both renewable and non-renewable For heating, we use natural gas at our Dutch locations and at our sites in Give, amounting to 60697m? in 2025. To

sources. Compared with the corrected 2024 figure, total energy consumption increased by 30.1%. calculate the total energy content of this consumption, it has been converted into MWh using an average energy
content of 10.35 kWh per cubic metre.

The reported non-renewable energy share for 2024 was identified as incorrect due to a data error in the previous

reporting period. Following a review of the underlying energy data and reporting methodology, the 2024 figures have In Ikast, we use district heating, which in 2025 accounted for 570.41 MWh. This is lower than in 2024. This decrease
been using the correct methodology. may primarily be attributed to reduced heating demand.
In 2025, 52% of our total energy consumption came from non-renewable sources, while 48% came from renewable Heating data from our Ngrresundby site is included in this report; however, the local heating billing period runs
sources. The relatively high share of non-renewable energy is primarily attributed to the use of natural gas at our from July to June, which means the available data does not cover a full calendar year (January to December). As a
Dutch locations and our site in Give. Following the data correction, the renewable energy share for 2024 was 60%, result, complete 2025 calendar-year consumption will only be available in autumn 2026. We are still working on a
while the non-renewable share was 40%. solution that will allow us to report full calendar-year heating data for this location in future reports.
As a result, the non-renewable energy share increased from 40% in 2024 to 52% in 2025, while the renewable ener-
gy share decreased from 60% to 48% over the same period. The corrected figures are presented in the table below ENERGY CONSUMPTION (MWH)
(Energy Consumption). Renewable energy consumption = Non-Renewable energy consumption Total energy consumption
2024 2025 2024 2025 2024 2025
The numbers have been corrected on the table below (Energy consumption). Hleeteiy 16778 95117 14 254 96 28178 505.43
Fuels (natural gas) 0 0 408.97 628.18 408.97 628.18
3 3
60697m° x 10.35 kWh/m®> _ o o —wh District heating 618.96 570.41 0 0 618.96 570.41

1000
Total 786.74 821.58 522.97 882.44 1309.71 1704.02
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Carbon Accounting
In 2025, our total location-based CO,e emissions amounted to 458.96 tCO,e, compared with 475.76 tCO,e in 2024. This represents a decrease of 3.5%. The decrease was primarily

driven by lower Scope 2 emissions, while Scope 1 emissions increased due to higher natural gas consumption.

The 2025 emissions inventory also reflects expanded operational activities, changes in the reporting scope, and improved completeness of energy and emissions data. As a result,
it provides a broader and more comprehensive representation of the organisation’s energy use and associated greenhouse gas emissions. Heating data from our Ngrresundby site
is included in the energy consumption overview; however, due to the local heating billing period and incomplete calendar-year data, it has not been included in the 2025 carbon

calculation. This location consists only of office space and represents a very small share of our total premises. We recognise that the result is therefore not a completely accurate

representation of our 2025 emissions, and we are still working to include complete data from this location in future reporting.

Using activity-based data to achieve as much accuracy as possible, we have chosen to focus on Scope 1 and Scope 2 emissions, as our priority has been to establish reliable data col-
lection processes. While Scope 3 emissions are currently excluded, we acknowledge that they often account for the largest share of a company’s total carbon footprint. We intend to

include Scope 3 in the future as our data capabilities mature.

OVERALL EMISSIONS - LOCATION BASED OVERALL EMISSIONS - MARKET BASED

Base year Current year Base year % Current year % Base year Current year Base year % Current year %
tCO,e (2024) tCO,e (2025) of total (2024) of total (2025) tCO.e (2024) tCO,e (2025) of total (2024) of total (2025)
Scope 1 203.69 402.91 43% 70% Scope 1 203.69 402.91 74% 60%
Scope 2 272.07 56.05 57% 30% Scope 2 71.49 126.75 26% 40%

Total 475.76 458.96 100% 100% Total 275.17 529.66 100% 100%
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THE GREENHOUSE GAS
PROTOCOL

The Greenhouse Gas (GHG)* Protocol is
the world’s most widely used standard for
measuring and managing greenhouse gas

emissions.

Scope 1: Direct emissions from sources that
are owned or controlled by Brands4kids.
This includes company cars as well as sta-

tionary combustion (natural gas for heat-

ing).

Scope 2: Indirect emissions from purchased
energy, mainly electricity and heating. This

includes electricity as well as district heat-

ing.

Scope 3: All other indirect emissions in
our value chain, both upstream and down-
stream, such as business travel, waste, and

purchased goods and services.

Since there are multiple greenhouse gasses

in addition to CO,, including methane and

nitrous oxide, they are converted into CO,

equivalents.
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Scope 1 emissions cover our company cars in Denmark and the Netherlands, as well as the natural gas used for heating at our facil-

ities in Give and the Netherlands.

Scope 2 emissions include electricity consumption, both renewable and non-renewable, in Denmark, the Netherlands, and China,
along with district heating used in Ikast. As the majority of our electricity comes from renewable sources, we have decided to also
calculate our emissions using the market-based approach, which accounts for the actual energy contracts we hold, rather than
the average grid mix used in the location-based approach. In short, this means that the market-based approach takes into account

that renewable energy emits significantly less CO2 than non-renewable energy.
Using the market-based method, our total emissions amounted to 529.66 tCO,e in 2025, compared with 275.17 tCO,e in 2024.

In the location-based calculation, Scope 1 emissions account for 70% of total emissions, while Scope 2 emissions account for the

remaining 30%

PAGE 16

Share of emissions per country

- location based

CHINA 2

THE NETHERLANDS 118

DENMARK 338

Share of emissions per country
- market based

CHINA 12

THE NETHERLANDS 98

DENMARK 419
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CLIMATE TRANSITION AND RISKS

At Brands4kids, we recognise that we operate within an industry known for its significant climate impact. While we
are aware of the growing urgency to reduce emissions and adapt our operations accordingly, we do not currently
have a transition plan for climate change mitigation in place, nor are we in the process of developing one. This topic
is currently being evaluated through our ongoing Human Rights and Environmental Due Diligence (HREDD) assess-
ment, which is still in progress. However, as part of our double materiality assessment that we have performed in
2024, we have identified several climate-related transition events that already have or will have an impact on our

business. The three most significant events are:

EU Regulation on Hazardous Substances in Production (REACH)

This regulation is already in effect and directly affects our operations. It requires companies to evaluate, manage,
and communicate the risks associated with chemicals used in products. The use of hazardous chemicals has been
identified as one of our key priority risks based on our Human Rights and Environmental Due Diligence (HREDD)
assessment. As a business involved in textile production, we are actively working to comply with these requirements

through our chemical management system and enhanced supplier management.

EU Ecodesign for Sustainable Products Regulation (ESPR)

While the ESPR requirements have not yet been published or finalized, we have carried out a pilot project for the
Digital Product Passport (DPP). We expect that the EU will publish the final requirements for the Digital Product
Passport (DPP) at the end of 2026. As such, we expect it to impact our business within the next 2-5 years. The ESPR
will require us to adapt our design and production processes to ensure products are more durable, repairable, recy-

clable, and transparent in terms of material composition and sustainability.

EU Waste Framework Directive
Following the recent adoption of the EU Waste Framework Directive, which introduces mandatory Extended Pro-
ducer Responsibility (EPR) schemes for packaging and is currently being implemented for textiles and footwear, we

are preparing for compliance with the upcoming regulatory requirements.

Although the new EU regulations require investment in areas such as technology, chemical testing, and waste man-

agement systems, it is essential for remaining a resilient company.

However, our core activities, particularly product design and production, will be reevaluated and adapted to align
with the upcoming regulatory requirements, especially the ESPR. While this will bring operational challenges, we

see it as an opportunity to innovate.

The transition risks affect multiple points across our value chain, both upstream and downstream. Areas such as
design, sourcing, packaging, and transportation will require adjustment to meet environmental expectations and

may result in additional costs.

In 2025, we did not initiate formal climate adaptation actions to mitigate these risks. We are closely monitoring
regulatory developments and await more detailed guidance from the EU before implementing specific measures.

We are committed to integrating these requirements into our business strategy in a structured and timely manner.
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WATER

In 2025, total water withdrawal across Brands4kids and its subsidiaries amounted to 16,877 m3. This represents the total volume of water used within

our operational boundaries. None of our operations are located in areas identified as experiencing high water stress.

Compared with 2024, total water withdrawal decreased by 1,916 m?, from 18,793 m? to 16,877 m3, representing a reduction of approximately 10.2%.
However, year-on-year comparability is affected by differences in data availability. In 2024, water consumption for Noppies was based on estimates
derived from 2023 figures. In addition, the available water consumption data for Noppies B.V. covers the period from July 2024 to August 2025, while

data for the Aalborg office covers the period from July 2024 to June 2025. Data for all other Brands4kids locations covers the full calendar year.

As a result, the reported decrease in water withdrawal should be interpreted with these differences in data coverage in mind. We are currently work-

ing to improve data collection processes to ensure that water consumption data for all subsidiaries is available on a consistent full-year basis in future

reporting periods.

WATER WITHDRAWAL (M3)

Water withdrawal 2024 (m3) 2025 (m?3)
Total for all locations 18,793 16,877
From locations in areas with water scarcity 0 0

(high water stress)
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RESOURCE USE, CIRCULAR ECONOMY, AND
WASTE MANAGEMENT

Circularity

As a children’s clothing company, we understand that kids outgrow their clothes quickly, necessitating frequent updates to their wardrobe. That is why, at Brands4kids, we actively integrate various principles of circular
economy across all our brands. Central to our approach is the design of durable, long-lasting products made from high-quality materials and trims, and many of our garments incorporate features that extend their usa-
bility, such as fold-up or fold-around sleeves and legs, and double rows of snap buttons on bodysuits, allowing the clothing to adapt to the child’s growth. We continue to focus on timeless, adaptive design and minimal

trim use, including using materials which enhance the recyclability of products in our collections.

Regardless of the specific material composition, many of our items are certified under international standards such as OEKO-TEX® STANDARD 100, GOTS, GRS, OCS and RCS. In addition, we use materials that have

quality certifications such as Woolmark®. Furthermore, we conduct regular chemical testing on a carefully selected range of items to ensure product safety.

In preparation of the EU’s Ecodesign for Sustainable Products Regulation (ESPR), and in support of our circular approach, we continue to monitor the EU requirements and keep working on the Digital Product Passport
Project, which we have started in 2024. With this project we created repair videos that offer consumers practical guidance and inspiration on how to repair their garments, thus extending the product’s life. Next to this,

we introduced a repair kit specifically designed for minor repairs on outerwear, such as patching small holes or blemishes. We continue to assess new EU developments to determine the future direction of this project.

Waste Management

Brands4kids does not generate any hazardous waste. We actively manage all waste produced through structured separation across offices and warehouses — an initiative we implemented in early 2023 — with dedicated

stations for cardboard, paper, plastic, and other materials, in accordance with national waste-management requirements.
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SOCIAL

OUR WORKFORCE

In 2025, Brands4kids employed a total of 180 people across the group. Of these, 152 held permanent contracts, while
the remaining 28 were employed on temporary contracts. The workforce remains predominantly female and distri-
buted across three countries, namely Denmark with 97 employees, the Netherlands with 66 (20 in Brands4kids B.V.
and 46 in Noppies B.V.), and lastly China with 17 employees. In total, Brands4kids employed 8 more employees com-

pared to last year.

NUMBER OF EMPLOYEES (HEADCOUNT)

Gender 2024 2025
Male 35 35
Female 137 145
Other 0 0
Not registrated 0 0
Total 172 180

Employee Turnover 2025

The overall turnover rate in 2025 was 13.3%, which is slightly lower than 2024, where the turnover rate was 18%. The
turnover rates in Denmark (13.4%) is higher than last year’s results (8.2%). Main reasons were voluntary resignations,
dismissals, end of temporary contracts, retirement, and mutual agreements. While the turnover rate in the Nether-
lands is reduced significantly, from 30.5% in 2024 to 15.2% in 2025, this is due to the transition from Noppies B.V. to
Brands4kids in 2024.

PAGE 21

The employee turnover rate in China decreased from
12.5% in 2024 to 5.9% in 2025. Given the relatively small
workforce of 17 employees, percentage changes can ap-
pear significant; however, the change reflects only one

employee departure during the reporting period.
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Working conditions Country of employment 2025
We are committed to ensuring that all employees receive at least the legal minimum wage applicable in their respective countries. Approximately 90% of our

workforce remains covered by collective bargaining agreements, reflecting our alignment with national labour standards and frameworks. In China, our operations CHINA 17

continue to comply fully with national labour legislation and local regulatory requirements governing employment conditions.
THE NETHERLANDS 66

Pay Equity
Our 2025 workforce consists of 35 men and 145 women. Of the 35 male employees, 9 hold management positions, compared with 9 management positions among the
145 female employees. This workforce composition influences the reported pay gap and highlights the need for further analysis and targeted actions to promote pay

equity.

Our 2024 report revealed a gender pay gap of 26.84% in favor of male employees, based on average gross hourly wages. To have a more representative view on this

topic, for our 2025 report, we have decided to split the results of pay equity between all countries because of different pay systems. In addition to that, for China we

have no available data to include. DENMARK 97

The wages of men at Noppies are on average 14% higher across the entire workforce and all positions combined.
The wages of men at DK are on average 43% higher across the entire workforce and all positions combined. Type of contract 2025
The reported pay gap figures are affected by differences in workforce composition, with a higher share of male employees currently represented in management TEMPORARY 28

positions. Therefore, the overall figures do not fully reflect pay differences for comparable roles. In future reporting periods, we aim to refine our methodology by

comparing compensation within similar employee groups, providing a more accurate representation of pay equity across the organisation.

The composition of the management team reflects gender balance, with women and men equally represented in leadership positions.

PERMANENT 152
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Training & Development

In 2025, male employees received an average of 17.26 hours of training, compared with 6.69 hours in 2024. Female
employees received an average of 14.55 hours of training, compared with 2.98 hours in 2024. The increase in average
training hours is mainly due to improved data collection, as the 2024 figures did not include all training hours across

all office locations. Therefore, the 2025 figures provide a more complete representation of employee training.

In 2025, we continued our commitment to strengthening competencies and supporting professional growth across
the organisation in line with our strategic direction, READY4MORE. A key focus during the year was ongoing lead-
ership development. We continued our leadership journey by investing in our team leaders, equipping them with

the skills and tools needed to strengthen both individual performance and team collaboration. In addition, selected
team leaders participated in targeted personal and professional development programs, supporting their growth and

strengthening leadership capabilities across the organisation.

To ensure a consistent approach to development across the organisation, we work with the same external consul-
tant, supporting alignment in both leadership development and team development initiatives. As part of this effort,
new employees were brought together for a team-building day in June 2025 following a recent acquisition. The
purpose was to support integration and strengthen collaboration, alignment, and a shared culture across the organi-

sation.

These initiatives are designed not only to support individual development, but also to create a positive impact across
teams by strengthening collaboration, alignment, and engagement - all essential elements in delivering on our ambi-
tions. The continued focus on leadership development is particularly important in a dynamic business environment,
where strong leadership plays a key role in guiding employees, driving engagement, and supporting sustainable or-
ganisational growth. Through our development efforts, we aim to ensure that all employees have access to relevant

learning opportunities and are supported in developing their skills and potential over time.
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Workplace Environment and Employee Well-being

At Brands4kids, we prioritize creating a safe, healthy, and engaging workplace. Our Health and Safety Committee
consists of representatives from the office, the warehouse, the warehouse manager, and HR. The committee meets
every three months to ensure compliance with national health and safety requirements, conduct regular risk as-
sessments, provide ergonomically adapted workstations, and promote well-being through initiatives that continu-

ously improve the working environment across both office and warehouse.

On matters of health and safety, we are pleased to report that there were no registered work-related accidents or

fatalities within the Brands4kids Group during 2025.

Brands4kids complies with applicable workplace health and safety requirements in the countries where we ope-
rate. In Denmark, workplace assessments (APV) are conducted in accordance with national legislation. In the
Netherlands, a Risk Inventory & Evaluation (RI&E) process is maintained and updated when relevant changes occur.
In China, workplace health and safety matters are handled in accordance with local requirements and building

management procedures.

Beyond compliance, we place great emphasis on building a strong and supportive culture. We host multiple annual
events, ensure transparency in communication, and use our intranet as a common channel where information is
shared with all employees at the same time. Flexibility is an important part of our culture: employees who live fur-

ther away are offered remote work opportunities, and we actively promote a healthy work-life balance.

To support personal and professional development, we conduct regular one-to-one meetings with all employees.
These conversations help ensure alignment between individual goals and the company’s direction, while also ad-

dressing job satisfaction, performance, and the overall work environment.

Our social initiatives reflect our commitment to employee well-being and to fostering an inclusive and supportive

workplace where everyone has the opportunity to thrive.
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HUMAN RIGHTS POLICIES,
PROCESSES, AND INCIDENTS

Brands4kids has established an employee handbook, and a grievance mechanism is in place to support our own workforce. While our
employee handbook does not explicitly cover child labour, forced labour, human trafficking, discrimination, or accident prevention, it

does state that national legislation must be followed. This largely encompasses these areas.

At Brands4kids A /S, our employees are our most important resource. Our employee handbook serves as a practical guide to daily work
life while reflecting our ambition to create a safe, supportive, and thriving workplace. We aim to retain talented employees, attract new

ones, and foster a healthy, winning culture built on trust, well-being, and responsibility.

Our governance framework includes a whistleblower mechanism, clear employee policies, and a strong focus on fair treatment, equal

opportunities, and workplace safety.

In recognition of our efforts, we received a diploma from Ikast-Brande Municipality in 2025 for our social engagement. This commitment
is demonstrated through:

* Strategic partnerships on integration initiatives

 Employment of apprentices and trainees

e Inclusion of employees with disabilities or reduced work capacity

e Support for employees with §56 agreements

e Flex job opportunities

e Recruitment of unemployed individuals

e Retention of employees during illness

e Part-time and student jobs for young people under 18, in compliance with applicable labour legislation

These initiatives support the integration of human rights principles into our business practices. In 2025, no violations of human rights or

labor rights were recorded in our workforce, our value chain, or among our consumers and end-users
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GENDER DIVERSITY
RATIO IN THE GOV-
ERNANCE BODY

The Board of Directors at Brands4kids plays an active
role in shaping the company’s strategy and serves as a
sparring partner to the owner-led management team,
with growth and long-term value creation as key priori-
ties.

As of 2025, the Board consists of three male members.
Over the course of 2025 the female board member has
stopped. This new composition results in a gender di-
versity ratio of O.

While the Board is primarily owner-driven, we acknow-

ledge the value of diverse perspectives in governance. As

[ >

part of our ESG approach, we continue to take gender e
diversity into account where possible, as ditfferent per-
spectives strengthen decision-making and contribute to

a better business.
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